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1.0

Logo
Our logo captures the essence of our brand, 
signaling an ability to listen and engage our 
community in conversations.

1.0



1.0

South Louisiana 
Coalition for
Education Logo

The SLC4E logo is the most 
visible representation of our 
brand and the unifying visual 
element that appears across all 
communications.

Our logo is comprised of two pieces: the 
symbol, and wordmark with symbol. The 
symbol is composed of letters and the 
Louisiana state outline.

The SLC4E name is set in contemporary,  
all-capital letter forms that give the logo a 
sense of professionalism and confidence, 
yet also familiarity.

Symbol

Symbol + Wordmark
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MINIMUM  
SIZE

CLEAR 
SPACEWordmark specs  

Logo Clear Space
To preserve the integrity and visual 
impact of the  SLC4E logo, always 
maintain adequate clear space around it. 
The clear space around the logo is an 
integral part of its design and ensures the 
logo  can be seen quickly and uncluttered 
by other logos, symbols, artwork, or text.

Minimum Sizing
Always scale the logo proportionately and 
accurately. The logo artwork has been 
specially drawn to ensure it reproduces 
clearly and legibly when used in the 
specified dimensions. Remember not to 
scale the logo below the approved sizes.

X height

X height

X heightX height

1.25” 1.75”

X



1.0

1. Do not skew the logo.
2. Do not modify the logo colors.
3. Do not apply graphic eff ects (e.g., drop 

shadows, gradients overlay, etc.) to
the logo.

4. Do not change the format of the logo.
5. Do not add anything to the logo.
6. Do not apply any eff ects to the logo.

Incorrect
Logo Usage

To maintain the integrity of the 
SLC4E identity, consistent and 
proper use of all logo components 
and variations is essential.

Here are some examples of how not to treat 
our logo. Avoiding these mistakes will help 
build consistency and recognizability for the 
brand. Always use approved artwork in 
correct colors when working with the logo.

Examples of unacceptable usage:
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1.02.0

Colors
Our color palette has been designed
to express connection and a
human-centric approach.



2.0
Color Palette

Our colors are bold and strong, yet 
approachable. Using several shades of 
blue together and with the 
corresponding secondary colors gives a 
wide variety of options. Blue is our 
primary color, so the use of the other 
colors should be accents in main pieces. 
The neutral palette is available as well, 
to be used in addition to the primary 
colors. 

Large bodies of type should be black 
only. Primary and secondary colors may 
be used where it makes sense in 
headlines or callouts. 

When our brand colors are used on 
screen they should visually match as 
closely as possible to our printed colors. 
Use the RGB breakdown or Hex values 
indicated here for screen applications to 
minimize variation of colors, as screens 
will vary in hue and density across 
platforms.

COLOR PALETTE

PRIMARY COLOR SECONDARY COLOR

NEUTRAL PALETTE

CMYK 67/13/10/0
RGB  65/173/209
HEX  41ADD1

CMYK 92/48/0/23
RGB   0/195/155
HEX  005F9B

 CMYK 69/16/90/2
RGB   89/189/204
HEX  59A052

CMYK 18/22/92/0

RGB   215/187/58

HEX  D6BA39

CMYK 7/80/72/0

RGB   224/88/77

HEX  E0584D

PMS   BLACK C  

CMYK 0/0/0/100

RGB   0/0/0

HEX    000000

PMS   COOL GRAY 3C  

CMYK 0/0/0/20

RGB   208/210/211

HEX  D0D2D3

PMS   COOL GRAY 1C 

CMYK 0/0/0/5 

RGB   241/242/242

HEX  F1F1F2



3.0

Our typography is modern, strong, and 
legible, creating a positive experience for all 
users. 

Typography



3.0
Sanchez is our typeface for headlines 
and small amount of copy. It is classic 
and professional, yet approachable.

Open Sans is our typeface for body 
copy and captions. It’s modern and 
clean.

Sanchez Font 
Sanchez

Sanchez Italic

ABCDEFGHIJKLMNO 
PQRSTUVWXYZ
abcdefghijklmnopqrs
tuvwxyz 1234567890
#!/@%$&+-*=_(){} <>.,?:

To ensure brand consistency, we use Sanchez and 

Open Sans across all applications. There are various 

styles of Sanchez and Open Sans to choose from to 

create clear visual hierarchy for communications.

Display/Headlines:

Sanchez should be used for display and headlines 

depending on scale, information, and positioning.

Headers:

Sanchez is used for headers.

Subheads:

Sanchez or Open Sans Regular and Medium may be 

used for subheads depending on scale, information, 

and positioning.

Body Copy:

Open Sans Regular is used for body copy.

Primary 
Typeface

CHARACTERSSTYLES

Open Sans
Open Sans Light 

Open Sans Light Italic 

Open Sans Regular

Open Sans Italic

Open Sans Semibold

Open Sans Semibold Italic

Open Sans Bold

Open Sans Bold Italic

Open Sans Extra Bold

Open Sans Extra Bold

ABCDEFGHIJKLMNO
PQRSTUVWXYZ
abcdefghijklmnopqrs
tuvwxyz 1234567890
#!/@%$&+-*=_(){ }<>.,
?:[ ]®°©¼½¾

CHARACTERSSTYLES




